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THE STATUS OF THE ARABIC LANGUAGE IN THE
CONTEMPORARY ARABIC SOCIETY IN THE LIGHT OF THE
SOCIAL LINGUISTICS

By
Noof Gazi Khalaph Al Enezi
Supervisor

Dr. Nehah Al-Mousa, Prof.

Abstract

This study aimed to reveal the status of the Arabic Language in the
contemporary Arabic society in the light of the social linguistics that contributed in
screening and explaining the linguistic reality, and to shed the light on the aspects that
helped to understand it.

It has illustrated a diagnose to the status of the Arabic Language in four
chapters.

The first chapter represented a screening of the Arabic status from a cultural
perspective, and consisted of three sections that dealt with the cultural values that
nurture the Arabic Language and reinforce its position in the souls of its suns.

The second chapter spotted the factors that negatively by affect the Arabic
language's status in the contemporary Arabic language's status in the contemporary
Arabic society, and consisted of three sections, each of which demonstrates one of the
elements that shake the Arabic Language comfort fort in the soul of its sons.

The third chapter illustrated the status of the Arabic Language from the media
perspective and revealed the reality of the Arabic language status in the different media
means: listening, reading, viewing and advertising from the media perspective, and

monitored a number of present variable Arabic language levels in the different forms of
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media, then talked about the presence of un-linguistic reasons that push the sender to
adopt a specific linguistic level other than the other levels.

The fourth chapter dealt with a field survey of the attitudes of a random sample
of Arabic language speakers in the light of the introduced social dimensions, to monitor
the Arabic language in the university space and in the media space.

The thesis reached some findings, the most important are:

- the Arabic language of which represents aset of cultural values that are able to
contribute to improve and reinforce the Arabic language status in the
contemporary society, if supported by procedural and executive steps that
connect the Arabic language with its visibility.

- There are several factors that are threatening the Arabic language in the
homeland, and negatively influencing its status in the contemporary Arabic
society, such as globalization and diglossia.

- Arabic language is used in media in its different forms and the economic
advertisement is affected by special conditions, the most important of which are
the economic conditions, through which the Arabic language flow according to
specific styles governed by the speaker who directs the language according to
his interests.

- Arabic language formulates in the media and the university space according to
the prevailing cultural political economic conditions which affect its peoples

attitudes towards it.



